
Top Ten – Do’s and Don’ts  
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10) Do Personalize, Target and Test 
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Remember  
Teachers are people (and consumers) first! 
Play to the audience – be targeted. Test – test – test! 

 
1) What will grab their attention? 

 
2) Does where they live matter? 

 
3) What needs do they have? 

 
4) How does your trip help them? 

 
5) What questions do they have? 

 



9) Don’t Over-Send  
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Quantity Quality vs. 

Target your “relevant” audience with repetition vs expanding your 
audience to people unlikely to be interested.  Spam scores go up as the 
perceived message relevance (of the receiving party) declines.  



8) Do Use a Good ESP 

Technical expertise is important!  

There are many technical hurdles to doing email correctly! 
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7) Don’t Forget to Bait Your Hook 
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You have some of the best testimonials and stories to talk about of 
any industry! Your goal is to draw them in to the next level 
of interaction – click through to find more! 



6) Do Make Your Email Mobile Ready 

Responsive Design!  

School emails are viewed on many types of devices! 
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5) Don’t Over Use Photos 

Don’t use too many photos or a single big photo!  

* Photos are frequently blocked 
or are slow to load 
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5 Con’t) Don’t Over Use Photos 
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Fully loaded – after click What I saw in my browser 



4) Do Constantly Test Subject Lines 

Not constantly 
testing  

subject lines 

Subject line differences 
have been shown to 

increase opens on A/B 
split tested segments  

as much as:  
 

1000%  
(10x)!  
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4 Con’t) Subject line testing 
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3) Don’t Use Too Many Words 

Email is the invitation to the party!  

Keep it short and sweet 
Make the website do the work! 

Good 

Bad 
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2) Do Retarget 

Easy to setup with google!  
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Not throttling teacher 
email blasts is a huge 

no - no!  

1) Don’t Blast - Throttle 

Many schools use a district IP 
address which block bulk 

messages that arrive in quick 
succession. 
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