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THE OBJECTIVES

• Identify why inbound marketing is important.

• Identify, prioritize, and create the best content 

for your business.

• Discuss content amplification to maximize total 

reach.

• Identify ways to capitalize on clicks.

• Provide 3 tips to increase SEO. 



What is INBOUND MARKETING?

• Inbound/content marketing earns the attention of customers, 

makes your business easy to be found, and draws customers 

to your website by PRODUCING AND PROVIDING THEM 

INTERESTING AND VALUABLE CONTENT. 

• Inbound marketing DRIVES TRAFFIC TO YOUR WEBSITE and 

PROVIDES YOU LEADS!



Why inbound marketing is a 

powerful tool

Inbound 

marketing 

costs less.



Why inbound marketing is a 

powerful tool



Why inbound marketing is a 

powerful tool

Greater 

opportunity for 

growth. 



Why inbound marketing is a 

powerful tool?



Create Content

WHAT’S YOUR CONTENT MARKETING 

MISSION?

EXAMPLE: Groups Today provides content to 

group travel professionals

focusing on the destination 

planning, business new, and 

professional expertise related

to all things group travel. 



Create Content

YOUR CONTENT SHOULD COVER WHAT YOUR 

CLIENTS WANT?

 Target a specific audience

 Address needs and pain points

 Be a trusted resource

 Tell an engaging story

 Advance your mission 



Create Content

CREATE CONTENT THAT ENGAGES PROSPECTIVE 

CLIENTS.

• Be authentic

• Be useful

• Be entertaining and use emotion



CONTENT Amplification

Increase the 

value of your 

content AND 

REACH THE 

LARGEST 

AUDIENCE 

POSSIBLE BY 

AMPLIFYING IT on 

channels where 

your potential 

clients are 

already 

engaged.



Blog

• CONTROLLED

branding

• Customer/Client 

ENGAGEMENT

• AUTHENTIC content 

increases SEO

• THOUGHT leadership



Social Media

PAY TO PLAY

• Boost Posts

• Advertising

#HASHTAGS

• Search what’s being 
used

• Determine topic 
engagement

TAG, TAG, TAG

LINKEDIN GROUPS



eNewsletters

• Existing clients, prospects, OR 

BOTH?

• EMAIL SIGN UP should be easy.

• Be SHORT, SWEET, AND TO THE 

POINT.

• EASY FUNCTION to unsubscribe.

• Test subject lines for 

EFFECTIVENESS.

• Use your analytics for CONTINUED 

IMPROVEMENT. 

• FREQUENCY with less content 

wins!



Websites

• MOBILE OPTIMIZED

• Social sharing is 

EASY AND 

IDENTIFIABLE

• JOIN our Newsletter

• DON’T WORRY 

about the scroll



Lead Generation

CONVERTING CLICKS TO LEADS

• What is your ‘post click’ strategy?
• Landing pages
• Data capture forms
• Pop-up forms



Custom Landing Pages

• The ad and 

landing page 

should REFLECT

each other

• Keep is SIMPLE and 

clean with 

FOCUSED 

messaging

• Enticing CALL TO 

ACTION



Data Capture Forms

• What to share?

Statistics, 

reports, data, 

White papers, 

eBooks - any 

variety of 

RESOURCES



Pop-Up Forms

• TIMING & 

MESSAGING is 

everything

• Why use a pop up? 

ENewsletter

subscription 

Promote a 

Discount

Contest

Survey

Download Content 



SEO: Search Engine 

Optimization

WHY SEO IS IMPORTANT:
SEO leads have a 14.6% close rate, while outbound leads 

(such as direct mail or print advertising) have a 1.7% close 

rate.

Increase SEO with 4 simple steps:

• Authentic Content - Real & Relevant

• MUST BE MOBILY OPTIMZED

• Internal & External Links (Other relevant articles)

• Tag web articles

• Key Words



Conclusion

WHAT WE KNOW:

• Inbound marketing is the #1 METHOD for nonprofits to cost 

effectively generate leads and increase brand 

awareness.

• Success is achieved by EARNING YOUR MEMBERS TRUST vs. 

selling hype. 

• THE WORK DOESN’T STOP AFTER THE CLICK. Post click 

strategies increase conversions.
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