Key Attractions Trends for
2022

A Survey of Visitor Attractions
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(Dynamic?) Pricing Trends

Timed Ticketing

About This Study

Arival fielded this online study with the help of
industry partners in May 2022. Respondents
were promised that their responses would remain
confidential and offered a complimentary
summary report and Arival Insider membership
upon the completion of the study.

Arival received 247 qualified responses from
tour, activity and attraction operators worldwide.
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Allison French
Senior Director
Broadway Inbound

Lori Tostado

Senior Director Global Travel Trade
Legends

Holly Williamson
Public Affairs Specialist
National Air and Space Museum
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Thank You Partners!

Fielding Partners

attractipnworldgroup L@ bookingkit

. U.S. Travel Association
Clty G%:[TES\YX%}I National Council of

Attractions and Experiences’
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The Visitor Attractions

Attractions, Not for

Activities 46%

& Tours, Profit,

54% 54%
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Outlook for 2022

96%

vs.'19
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Projected Sales for 2022 vs. 2019

Same or Above Below
/3% 66%

50%

33%

25% 17%

0%
W 2022 Projectionvs.2019

-32%
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Distribution Channel Trends 2022 vs. 2019

2019 m 2022
54%
41%
36%
24%
(o)
14% 19% 19
- .

Attraction Direct Other OTA
website offline
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Distribution Channel Trends 2022 vs. 2019

B Mobile 2019 m2022
54%

41%
36%

14%
12% 11%

8%.

Attraction Direct Other OTA
website offline
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Avg. No of OTAs

How Attractions Connect

API 41%
Channel 399
Manager

Pre-purchase

bulk barcodes 30%

Email 25%

Extranet 20%
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{ tower of london

All Images Maps Shopping

Tower of London
4.6 % % % % % (78K)
Castle in London, England
Closed

Overview Tours

Admission
Gives you entry to this place

Tigets

Free cancellation « Instant confirmation

1 more option v

. Go City - London

News

Vi

Photos

About ®

$39.43

$44.83

Multi-attraction pass « Instant confirmation

Tower of London @ Official Site
Tickets from $39.43

:—l The London Pass

Visit

site

$81.76

Multi-attraction pass * Instant confirmation

KKday

$121.27

.

Google Things to Do Status

Integrated,
15%

Not aware of

it, 40% Currently
researching,
implementing,
26%

Aware of it,
but no taken
action, 19%
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Visitor Attractions on Google Things to Do

40%

26%

19%

15%

Aware of it, but no Not aware of it
taken action

Integrated Currently researching,
implementing
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Frequency of Price Changes

7

78%

m Daily = Weekly Monthly Seasonally Annually or less frequently
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Timed Ticketing
Implementation

* SmithSOnian Visit What's On Explore Learn

Smithsonian To Phase Out Timed-Entry Passes
and Extend Hours Starting July 20

July 16, 2021 e News Release

Implemented
~ Havenot pre-Covid, 32%
implemented,

34%

Implemented
in Covid, 34%

iles/newsdesk/castle_at_dusk.jpg
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Satisfaction with Timed Ticketing

® Very satisfied ™ Somewhat ™ Not satisfied

Intent to Continue
Date* Time People*
— @ Adults 1 +~
Children (aged 4-14) 0 ~
05-28-2022 02:00 PM Children (aged 0-3) 0 ~

10% 24%

Select time

A A
02 : 00
v v

Reset time

®m Very likely ®mSomewhat ™ Less/not likely

Nine Essential Attractions Trends for 2022 © Copyright Arival LLC 2022



www.arival.travel

Nine Attractions
Trends for 2022

100+ attractions weigh in on the recovery,
distribution, Google, dynamic
pricing and more

In partnership with

Nine Essential Attractions Trends for 2022
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THANK YOU o e

See Arival’s library of research reports, Y )
how-to guides and presentations at Ny - "?

Tigets

ARIVAL

Douglas Quinby - CEO & Founder
douglas@arival.travel

Anne Failing - Senior Analyst
anne@arival.travel

www.ariva r-_avel


http://www.arival.travel/
https://arival.travel/research
http://www.arival.travel/research

