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WHAT IS 
GENERATIVE 
AI?
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ChatGPT, Gemini and Claude are 
interfaces to communicate with a 
Large Language Model.
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The algorithm simply predicts what 
word comes next.
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WHAT IS CHATGPT?
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SAMPLE 
PROMPTS
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“Explain this email 
like I’m 15 years old.”

SAMPLE PROMPTS
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“What’s a better way to phrase this sentence? 
The meaning I’m trying to convey is: ____”

“Shorten this bio to 200 words.”

"Rewrite this paragraph in the present tense.“

"Write 'alt text' for a screen reader to describe 
this photo."

CONTENT
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“Reformat this text as columns.”

“What information is contained in this 
spreadsheet?”

“What Excel formula could I use to learn _____ 
from the following spreadsheet?”

“Provide examples of six things I could use a 
pivot table to learn with this data.”

DATA
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Or . . . upload the worksheet 
using the paperclip icon to 
analyze using Python.

DATA
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PROMPT 
ENGINEERING
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Tell ChatGPT what role it's playing:

 “You are a student tour operator.”

 “You are a genius copywriter.”

 “You are a consultant for McKinsey.”

PROMPT ENGINEERING
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Tell ChatGPT who the audience is:

 “Explain like I’m 15 years old.”

 “You are speaking to an audience of educators."

 “LGBTQ+ travelers who live 50+ miles from NYC.”

PROMPT ENGINEERING
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Tell ChatGPT what you want it to do:

 “Describe three primary target audiences for this campaign.”

 “Who are the competitors in this space?”

 “What could be the USP for this campaign?”

PROMPT ENGINEERING
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Describe the output you want:

 “Answer in bullet points.”

 “Write an outline (or sonnet or lesson plan)."

 “List pros and cons.”

PROMPT ENGINEERING
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Iterate:

 “How could your third idea be executed with a different partner?”

 “What tactics would bring this idea to life?”

 “What are three pitfalls to this approach?”

PROMPT ENGINEERING
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CHEATING
ON 
PAPERS
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How you think it happens . . . 
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How it actually happens . . . 
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How It ACTUALLY Happens!
CHEATING ON PAPERS CASE STUDY
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How It ACTUALLY Happens!
CHEATING ON PAPERS CASE STUDY
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Keep iterating!
CHEATING ON PAPERS CASE STUDY
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CASE STUDY: 
CREATING A 
MARKETING 
CAMPAIGN
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Using AI to Define Campaign Strategy
AMERICA250 CASE STUDY

Do you have a clear process?

• Defining your campaign goals
• Using research to define and segment target audiences
• Reviewing your comp set and conducting a SWOT analysis
• Creating a clear USP and messaging strategy
• Defining tactics to bring the campaign to life
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START BY “PRIMING 
THE PROMPT” WITH 
YOUR SOURCES OF 
TRUTH



Compile Research
AMERICA250 CASE STUDY

Find sources using:
• Google
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Compile Research
AMERICA250 CASE STUDY

Find sources using:
• Google
• Perplexity
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Compile Research
AMERICA250 CASE STUDY

Find sources using:
• Google
• Perplexity
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Upload Research to Google NotebookLM
AMERICA250 CASE STUDY
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Use NotebookLM to Ask Questions about the Research
AMERICA250 CASE STUDY
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…Or Upload the Research 
to the LLM of Your Choice

AMERICA250 CASE STUDY
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Use ChatGPT to Analyze 
Verbatim Survey Feedback

AMERICA250 CASE STUDY
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USE THE PRIMED 
PROMPT TO 
BUILD THE 
CAMPAIGN



Competitive Landscape
AMERICA250 CASE STUDY
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SWOT Analysis
AMERICA250 CASE STUDY
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Writing the Creative Brief

NEW YORK CITY TOURISM + CONVENTIONS

“I am now creating a creative 
brief for this campaign and will 
ask you a series of questions 
that require short, pithy 
answers that will help my 
designers bring this campaign 
to life.
BACKGROUND: What is the big, 
brilliant problem we can help to 
solve?”
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Writing the Creative Brief
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“TARGET AUDIENCE/PROFILE: 
Who we need to influence, 
what they are currently doing, 
and how we need to change it. 
Are there existing barriers on 
the target audience we are 
trying to influence?”
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Writing the Creative Brief

NEW YORK CITY TOURISM + CONVENTIONS

“PRIMARY OBJECTIVE: What do 
we want them to do as a result of 
this campaign? Be specific rather 
than general. What is the 
campaign going to achieve? Is it 
to shock, engage, make things 
more relevant, entice people to 
visit?”
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Unique Selling Proposition
AMERICA250 CASE STUDY
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Human-Generated Concept Statement: FOUNDED BY NYC
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Founded by NYC forges new paths of exploration of this city’s unexpected 
contributions that shaped, and continue to shape, our nation and influence the 
world.
This campaign platform will celebrate all the ways New York City has made 
history in the past, present and future, highlighting the achievements driven 
by the creativity and resilience of our city and its people.
We will authentically recount these stories, including our iconic achievements 
and the perspectives of marginalized audiences like women and people of 
color who have contributed to our origin and founding.
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CASE STUDY: 
CRM 
ANALYSIS
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CRM ANALYSIS
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CRM ANALYSIS
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“Please summarize 
this dataset for me. 
Include details like 
the number of rows, 
columns, and a brief 
description of each 
column.”



CRM ANALYSIS
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“Please draw high-
level insights from 
this data.”



CRM ANALYSIS
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“Create a meaningful 
visualization for one 
segment of the 
information in this 
spreadsheet.”



CRM ANALYSIS
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“I'm Catherine Bennet 
and I need to prepare a 
detailed sales report 
for my manager, 
summarizing all of my 
sales activity and 
outlining how I can 
improve my 
performance in the 
next six months.”



CRM ANALYSIS
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“Are there any 
learnings from sales 
managers with more 
success that Catherine 
could take on?”



WATCH-OUTS
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Hallucinations



Hallucinations

Bias



Hallucinations

Bias

Data Security



Hallucinations

Bias

Data Security

Data Privacy



Hallucinations

Bias

Data Security

Data Privacy

Copyright



Hallucinations

Bias

Data Privacy

Data Security

Copyright

Sustainability



AI GAMEPLAN
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For Companies
AI GAMEPLAN

• Create an AI Council
• Review tasks and processes bydepartment
• Adopt company guidelines for using ChatGPT, Gemini and similar tools
• Reward experimentation

For non-profits: What is your mission? How can AI help you achieve it?
For commercial companies: Disrupt or be disrupted!
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For You!
AI GAMEPLAN

• Keep ChatGPT open on your desktop andtest something 
new every day

• Outline the steps in yourprocess
• Share your use cases
• Start today!
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THANK YOU
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