
Mastering the SYTA Toolkit



Introductions



Purpose of the Toolkit

• Help SYTA members understand and communicate the full scope 
of SYTA’s benefits, messaging and marketing materials. 

• Provide members tools  for all of SYTA’s Five Brands that will assist 
you in YOUR services to your clients  and industry partners. 



www.syta.org/marketingtoolkit



Principles

• People want to buy from people they know, like and trust.
• As the size of the purchase increases, and the tolerance for failure 

decreases, trust becomes exponentially more important.

• You’re known by the company you keep.
• A relationship with SYTA permits  you to draw from third-party credibility 

and voice.



Serving the Youth Travel Industry Video
Instagram



Travel Changes Young Lives for Good Video
Facebook/Instagram



Evergreen Social Post
Facebook/Instagram



Social Impact Infographic
Facebook/Instagram



CSTO Certification
Instagram/Blog/e-Newsletter



SYTA Logo as Proof Point
Homepage/Brochure



Supplier Use
• Brand Standards
• Trade Show 

• Rack Cards
• Tabletop Displays

• “Proud Member of SYTA”



Q&A
• What questions do you have about using the toolkit?
• How have you used the toolkit beyond what was suggested?
• To the operators  in the room, how would you like to see associate 

members use the toolkit? 
• To the suppliers  in the room, how would you like to see active 

members use the toolkit?
• How valuable do you find the toolkit in promoting your brand? 
• Is  there anything else you would like to see included?
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