ANNUAL REPORT 2022 STUDENT TRAVEL BUSINESS BAROMETER

Destination preference
for out-of-country student group travel
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IN 2022, THE UK EMERGED AMONG U.S.-BASED TOUR OPERATORS,
AS THE MOST POPULAR DESTINATION, 21% OF CUSTOMERS OPTED TO TRAVEL
ATTRACTING 24% OF CUSTOMERS TO THE UK, WHILE THE FIGURE
FOR STUDENT GROUP TRAVEL. FOR EUROPE-BASED TOUR
OPERATORS WAS 52%.
Share of customers traveling to particular destination
* CANADA-BASED # "= EUROPE-BASED * U.S.-BASED
TOUR OPERATORS “.+* TOUR OPERATORS TOUR OPERATORS
USA 48% UK 52% UK 21%
France 13% France 16% Canada 18%
Spain 12% Ireland 15% Bahamas 15%
Germany 7% Belgium 7% France 7%
Costa Rica 6% Italy 5% Costa Rica 7%
UK 6% Germany 4% Germany 7%
Ireland 4% Spain 1% Greece 7%
Belgium 2% Canada 1% Spain 4%
Italy 1% USA 0% Ireland 3%
Switzerland 1% Australia 0% Italy 2%
OTHER COUNTRIES SCREENED IN THE BAROMETER ARE:
oY T CHINA, ICELAND, MONACO AND NEW ZEALAND
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