wuncivorr CONTENT

MARKETING (e sve-s

ravel ‘ SY IA @i

The Voice of Studeat &Youth Trayel” - - -



What is Content Marketfing?

“Content marketing is the strategic marketing approach
of creating and distributing valuable, relevant and
consistent content to attract and acquire a clearly
defined audience - with the objective of driving
profitable customer action.”

-Joe Pulizzi, Content Marketing Institute




Content Marketing is nothing new...

< John Deere launched magazine (
called “The Furrow” in 1895 | TV

In 1904, Jell-O distributed free >
copies of arecipe book that
conftributed to sales of over
$1 million in two years




Don’t just sell your product. Give
your clients information and they
will reward you with their
patronage!
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Five Steps: Content Marketing

STEP I: Getting Started
STEP IlI: Crafting Your Strategy

STEP llI: Creating Captivating Content

STEP 1V: Content Distribution &
Implementation

STEP V: Measurement




STEP |: Getting Started

Define your goal(s).

 Brand awareness?

« Growing prospect pool?

« Converting prospects to clientse
« Client retention?

Define your target audience.
Based on your goal(s), who are the people who will be
atfracted and most engaged with your content?

. TeachXIravel A

sm_, - =¥ The Voice of Student & Youth



STEP II: Crafting Your Sirategy

Identify your top
competitors

How do you rank comparedto ...

themce o
. up

What content are they sharing 1 NDRH Vo North Moci e

and how frequently on social 2 g eeee

media, newsletters, website, 3 [l comin uttcsns

etc.¢




STEP II: Crafting Your Strategy (cont.)

" SurveyMonkey

+ Create Survey

Surveys

Upgrade your plan for more powerful surveys. Upgrade -

2014 Groups Today Reader Survey Summary | Design Survey  Collect Responses | Analyze Results

 Written and Mailed

¥ CURRENT VIEW (]

RESPONDENTS: 114 of 114 [ exportan + | share an |

+FILTER + COMPARE +SHOW

Question Data Individual
Summaries Trends Responses

No rules applied

« An easy to use email

survey tool (i.e. Survey :
M on key ° Which of the following best describes the

type of planner you are? (Choose only one.
yp P » y ( y )

» EXPORTS (7]

Q1 Customize Export v

Tour Operator

¥ SHARED DATA
A Tour Operator
No shared data (owns...

Receptive
sam more » Operator
Share All

Travel Agent

Bank Travel
Manager

Group Leader

Other (please
specity)
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STEP II: Crafting Your Strategy (cont.)

Web Analytics
If you are more technically savvy, use Google

Analytics. It's freel Ask your website host to turn it on
for you

Key metrics to review for content: ..
« Top visited content -
« Behavior>Site content>All pages -

® Sessiors -
e mReterr
= Organie Sasren = -
» Masio = Orect
Sceial
e = o
- Berreney
Users Flow
2 Acision
Overview
» A Trstic i
e




STEP lll: Creating Captivating Content

« What kinds of questions do they have time and fime againe
« What is your unique value proposition?

« What are your brand afttributes?

« And what is your company's personalitye




STEP Ill: Creating Captivating
Content (cont.)

Create content that engages prospects or clients.
 Be authentic 1" N <
- Be useful i 1) * "
- Be entertaining [
and use emotion |




STEP Ill: Creating Captivating
Content (cont.)

Featured Videos

uniry Tour Review

Go Collette: America's Cowboy Country Tour
Review | Wyoming & South Dakota

Pocpie PN o the
jo, tha arbase o agree there's no better way to travel than on Collette tours. With 100+ tours around the world
to choose from, there's the perfect tour for everyone. Featured in this video is our North
America tour, America's Cowboy Country. On this tour, visit Yellowstone, Grand Teton

National Park, Mt. Rushmore, and the Crazy Horse Memorial for a true American Adventure. b‘
Check off one of the life's must-dos as you thrill upon seeing Old Faithful erupt. Marvel at

Grand Teton National Park's towering peaks, marked with mountain glaciers. Soak in stunning

views of Mt. Rushmore and the Crazy Horse Memorials. Who knew there was so much to be

explored just within the US? Collette makes sure that you see all the best and don't miss out
on a single thing.

Want to travel the world and experience new things? People who have been on our tours will \“‘
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STEP 1V: Content Distribution &
Amplification

Increase the value
of your content
AND REACH THE

LARGEST AUDIENCE

POSSIBLE BY
AMPLIFYING IT on
channels where
your potential
clients are already
engaged.

SOCIAL MEDIA

WEBSITE

eNEWSLETTERS

SY 1A
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WEBINARS




10 Trends in Afterschool:
=\ 2014
Q > . 4 As we welcome & new year, totake &
momant 1o Share ten rends | 500 on tha horizon for

1. With tha mission of creating more opporturitios.
for young peopie 1o develoy
and spark an interestin sci
engineering, math endthe |
mavement” and afterschoc
promoting leaming thry ma
aherschool programs to be s and othar communis
peopla in thasa craativa leaming sndaavors. Chack out what the Chicago
their local public ibrary sysiem hitp /iwww.youmedachicago.or2-sbout-us/pages B

Tryout Results Revealed

Life Lessons from the Soccer Field, Part Il: The e-

2. While STEM will continue 1o be & focus for the afierschool field, | predict 2014 will be a
decper on STEM teaining for the a orstorce. Tris resource guic
Hour Counts 83 part of their Frontiers in Urban ion (FUSE) intiative provides a gre
can address his issue. hiip:/Mww,slterschacisystems,orglcontenticocument/detal 3040

3. Uniil recently, it's often been if

mall we had been anxiously awalting arrived in my
Inbox late Friday afterncon. The powers that be left
no room for suspense, beginning the e-mail with

ult 10 get recognition for skills and achievements gair
Digital badges provids & way for young people 1o get recognition for the skills and expar
M aherschool programs. Pot y members, and even college a0m
rO n I n student’s oniina profl 1 560 tair porfoko o badges —lirksd 0 the work and projects
badges—1o get a holistic understanding of the student that goes beyond the classroom &
Providence After School Aliance (PASA) hitp./iww.mypasa.orghub-high-schooliskire
amazing work in this area. | predict that we will sea more programs adopting the badging
that we'll also 560 an intecest in what it can mean for afterschool profassionals as well.

Unfortunately

1 let me daughter read & for herselt, trying 1o gauge
any disappointment in her face. After she finished,
she handed the phone back 10 me saying, “I'm OK
with that.”

4. 0n the subject of technology, | am looking forwar
Speaker, Jaime Casap, Giobal Education Evangelist

.
) 1o addrass how ahterschool programs can hekp close the “digital opportunity gap® ¥
technology

5. With tremendous focus on the troubles in both college and professional sports, | pradic been a gQood experience. It was physically
bas ith devel it (SBYD) p ~ those that ote iy outh devek
S FRIAE. MSMRAMAR VI PULEAN ok SV Bl DO s demanding, as she battied against giris much taller,

context of organized youth sports. Programs ik Up2US and thoir “Coach across Americ
the effort o build both e sidis and athletic abilty. hitps /i oss- much faster, and more skilled than she. She came home every night exhausted. In the end, forty-eight giris made the

6. Becauss conventional schooling in most places has not been able to focus productvet  UraVE Squad and thirty-six did not. My daughter was one of the thirty-six. But she assured me she was OK with it

10 hearing from our NAA Annual Co

Wa all agreed the two-week-long tryout process had

aherschool field has a huge opportunity to fil a crucial nesd.
aherschool programs in promating the skills nacessary for success in school and in ife. |
day-tong natonal INGugNt keader's SUMAIL 0N Ihis issua in aarty March.

Besides, she got some really great news last week: She was selected for safety patrol. She Is ridiculously excited about it
7. As Common Core State Standards are being roled out in states around the couniry,
implementation of these standards will provide more and sharing among afterschool staft FOM the dramatic draping on of the belt every morning fo the passionale daily recitation of the "Salety Patrol Pledge,” |
New Jersey NAA Af NJSACT www.ry " - " M
P e A i B am surprised (and somewhat amused!) by her commitment to this newest endeavor. | think she's leaming one of those ife

laadars. You can read more about that project and others in the Expanding Minds and O @sSONS we Iry 10 remember as adults--that whenever there Is a disappointment, a new opportunity often paves the way 10
Common Core and expanded learming.

increases SEO e e, S

And | was OK with It, 100, because she had tried, she had falled, and she had shown that she could go on

Besides, who hasn'l learned a iot of life lessons on the school bus?

9. With her own daughters nearing college age, the First L.
access. | prodict aherschool programs

and famikies they sarva. Nasonal programs ika the Urban Lasgue's College Track are ch
Y T H O U G H T raten i college scoeptance and compheton amang the low-income shudents in heir prog
waw cobegeiraci.org
10. Finaly, consider this last one part trend pradiction and part New Year's resolution: 20
AN ens o ety b st i A vy S P
Knowledge nd Comptencies, we have 8 Temendous framework on which 1o mobitze o

.
| e O d e rs h I ihe *call to aciion” for creating a professional fleld of practice.
p 1 hope reading this list excites you as much as it does me! With 50 many amazing iniiatives arx Read more Blog articles

60ing 10 be a great year 1o be an afterschool professional!

“on ot wWritten by Gina Warner, prasident and CEQ of the National AfterSchool Association.

be major players in promoting and supporting

Tagged under Blog Gina Wamer Life Lessons Soccer Tryouts results Safety Patrol

Thanks 10 all of you for the hard work you do every day 1o improve the kves of chikren! Here's

no@pE

Read mors Blog articies

s in afterschool 2014 kids students leaming expanding minds STEM
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have to be your own kids =

PAY TO PLAY ey
Boost Posts 8

Advertising

4&& ™~
#HASHTAGS |
Search what's o Gl !@&

— 1 About this website I
. MATADORNETWORK.COM
being used

Traveling with your kids makes them better in school, new

study says
Determine topic
engagement goslamasched 26 e
OO Michael J. Breyette, Jim Nickles and 23 others 32 Shares
TAG' TAG' TAG Y Like (O Comment £> Share G v
&3 | Write a comment... © &

Engagement




Enewsletters

Clients, prospects, OR BOTH?
« EMAIL SIGN UP should be easy.

« Be SHORT, SWEET, AND TO THE
POINT.

« EASY FUNCTION fo unsulbscribe.

« Test subject lines for
EFFECTIVENESS.

« FREQUENCY with less content wins!

Site Search

Join Qur Newsletter

Sign up 10 receive information about events,
scholarships, and SYF news!

Contact Us

We are always open for a quick chat! Give us a call o
email us any time and we will respond shortly.

[rec eNewsletter

Prek-12 Project-Based STEM Resources .«ONO!

5T e Coves ek &Lt

NAA Leader to

Gina Warer. president
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Webinars

INCREASE Client RETENTION.

« LEAD GENERATION through
webinar registrations.

« Positions your organization as a
THOUGHT LEADER.

« DRIVE TRAFFIC BACK to your
website with the webinar
download.

SY 1A

DSYTA
—_— The Voice of Student & Youth Travel®

Webinar Reminder: Tuesday, June 9, 12-1 p.m.

US.andC Webinar

Border Cr g

P by: Canadian Advisory C:

Do you have questions about land border crossings between the U.S. and Canada? If so,
join the Canadian Committee in partnership with Ontario Motor Coach Association (OMCA)
on this upcoming webinar to receive up-to-date information from experts on what you need
to know from document requirements for students, land border crossing locations, crossing
the border with food products, crossing the border with ch

Program, the new “kiosk" document readers, voluntary us

] flin
1 MINUTE

webplnarseres
ENGAGING YOUTH IN LANGUAGE AND LITERACY

Complete series and materials now available!

.y

qu ‘Foundﬁ'['uon o
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Website

* MOBILE OPTIMIZED

« Social sharing is EASY AND
IDENTIFIABLE

* JOIN our Newsletter

« DON'T WORRY about the
scroll

MEMBER LOGIN

LSYTA

Why Travel Matters Travel Tools Buyers’ Guide Our Community

. YOUR SOURCE for All Things
Student & Youth Travel

On a global level, SYTA engages
with international organizations to
develop, promote and advocate
for safe, professional, group
student travel across all sectors.

From student travel articles, tools
and resources, to travel and safety
content, we provide you all the
information you need to plan and
execute exceptional travel

Membership in SYTA provides
access 1o a set of specialized
tools, resources, information, and
services designed specifically to
address the demanding needs of
experiences for your students. Screenshot avel executives and their

SYF's mission is to impact the
lives of at-risk students and youth
through travel experiences that
change their lives

I [ companies.

¥ The Voice of Student & Youth Trayel® -



STEP V: Measurement

How?

« Survey (again and againl)

« Email Statistics (including open percentage,
click thru rate)

 Web & Social Analytics (this time key metric to
review is Acquisition>Overview)

« Action (track buyer behavior via your CRM)




Recording

Click here for the audio recording.
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https://www.dropbox.com/sh/oosa4hwljznvcej/AAADQgUIi-bnFyZouXn8YWRDa?dl=0

